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STEP: & (choosing the business)

First we have chosen three companieBrunken Monkg, K.R Bakes and Hotel Bheema
Drunken Monkey is pizza and Burger Shbpy offer pizza in their shop and also having door
delivery serviceDrunken Monkey is a food centre providing Pizza, Sandwich, and Barrger
juices. Drunken Morgy is owned by a single ownendhit is also a place where to get relax
While K.R Bakes is a leading Bakery in Coimbatore they are have their branches all «
Coimbatore. Bheema is a restaurant, Bakery and a catering Serviceatbelyaving two
branches in Sulur, one is restaurant & Bakery andother oneis Bakery.

We have decidé to do our project with hotel Beema. We have got the consent letter from
RVIMSR and approval letter fromhBema hotel.We have chosethis businessbecause it
was located near so that we can get information immediatBigw hotel bheema introduced
Madurai famous jigirthanda. They have two outlets in Sulthre goal of the business is
serving good and healthy foods to the peopl€hey have gow catering serge team. Their
working time is &a.m.to 11p.m. Theyareopen on all days

HOTEL BHEEMA

Hotel Bheema is famous remtirant in Sulur, which locatetear RVS College Of Arts
& Science, Sulur, CoimbatorEhey areserving the breakfast, lwh, cakes, and juice
items, Best Veg, NonVeg Food and also they are providing Catering SerVibe
hotel bheema is owned by three memberemely Anwar Ali, Mouliswaran and
Manikandadhas Hotel bheema provides a good and tasty food and mainly the
collegestudents go and take the food in afternoamth their friends Lot of the
college students celebrating their Birthday in Bheema

Nature of Business

A BHEEMA BAKES & HOTEL is three years old business. It is running by three
partners.

A They have two outletén Sulur. The goal of the business is serving good and
healthy foods to the people.

A They have a good catering service team. Theirkimg time is Zamto 11 pm.
They open on all days

A They are providing door delivery services in and around Sulur, and they
serving foods within thirty minutes.

A They are good in Both Hotel & Bakes Field, they are providing delicious food
so it has ideal customers.



A They having separate room where family can have their food.
A They are preparing their food with well experiencededhi
A They are providing a good service to the customer



STEP: Zcreation of digital marketing plan)

Need For Digital Presence

1 BHEEMA BAKES & HOTEL required dliggs#nce in order to stay leead of
the competitors.

1 Some of theother competitors already have digital presence and they are
attracting the people with the help of digital presence.

1 BHEEMA BAKES & HOTEL required website for managing order and lead in the
mind of the people and convert them into their customers.

1 It favourto reach all the students, professionals and other people.

Objective of Digital Presence

1 Our Objective is to get more customer towailseema with the help of
Digital Presence and to make easy to all customer to book their order with the

help ofwebsite
Discussions

1 We are the team has discussed about the business, competitors, and the
requirement of digital presence and discussed with our business owners also
about the same.

f On first day when we were talked to the owner about our project, heytiéea
have the knowledge about the online presence and how it will favor them to
pull out the new customers.

1 We explained clearly about the project, then he gave us the authority to do the
project.

T2S gSNBE Itaz2 @GAarlSR (GKS OryaddSdoingd 2 NR &
online and we analgs that we have to work hard beat the competition.

1 We were preplanned every move and if one fell down then we execute the
alternative.

1 We were the team had created WhatsApp group for our conversation.

1 We talked to theDwners about the Domain Name, we suggest them 3 domain
names and they choosed one from that



1 We finalized the domain for the company and checked it in
www.godaddy.comWe found the domain which we desired is availableve
were not purchased that, just to ensure that the domain was available are not.

1 Then we checked for hosting plan that which one is better and costless. We
also checking for the theme which will be suitable for our business by creating
WordPress blogand we think Woo commerce will satisfy our online store
requirement.

1 We had prepared a small content for our site and now looking for our other
social media sites that how they will active.

HOSTING PLAN

We hadchoosed Godaddyo hosting our website after buying our domain
from Godaddy . We found Godaddy offers a better plan for our website as a

' M Your G Suite accou: X ‘M Project Report Sub: X y % Domain Names, We X ‘ﬂ Hotel Bheema Best X ‘ﬂ Menu Card - Hotel % !H Products Archive - X !ﬂ Products Archive - X
< C' | & GoDaddy INC. [US] | https://in.godaddy.com/cffers/default.aspx?isc=hosTin34&tmskey=1domwebhost_3&currencytype=INR&cvosrc=ppe.google.godadd v a’b 1] v kg !
ii Apps = Shophunk| The Best Imported From Firefc [} Empire W Free Rs.500 reacharge [TJ Official Liker | Increas iMacros Other bookmarks

v
Perfect to get started with a basic site |deal for managing multiple sites Great for sites that want added security
Rs 99.00 Rs 409.00/. Rs 679.00;:
Re445:66 ON SALE 59966 ON SALE Rs999-66 ON SALE
* 1 Website * Unlimited \Websites * All Deluxe Plan Features
* Unlimited Bandwidth * Unlimited Bandwidth * Premium DNS Management Tool
* 100 GB Storage * Unlimited Storage * 1 year S5 Certificate

WHY US?IT'S SIMPLE.

€ il 3 13w T

Fig : Hosting Plan

Hosting and domain Plan Details
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STEP: 3(KEYWORD PLANNNG)

Key word planning is the one whichtli® important to website. The website keyword

Is very easy to search engine to identify what are the things in the website and it will
show in search pagence people searching with the keyword. Keyword plays a very
important role in SEO.

Keyword for the website can easily get from keyword tools which are available in both
free and paid version. There is lot of keyword research tools avabBaseKeyword
will help to take oupage to reach first place in search results

Keyword Analysis

We had analysed and find important with the help of Keyword Planner,
Keywordtool.io, Google search preference, forums. With the help of keyword planner
we analysed theolume of search of the keywords

< C | @& hitps;//adwords.google.com/ko/KeywordPlanner/Home?__u=6805464254&_ c=92470388288&authuser=0#search E Rl | fm 5] v

i Apps = Shophunk | The Best Imported From Firefc [} Empire W Free Rs.500 reacharg-  [JT] Official Liker | Increas iMacros Other bookmarks
: . Customer ID: 718-667-6652

A Google AdWords Home  Campaigns  Opportunities  Reporis  Tools T AT i o !

A\ Your ads aren’t running because your account balance is exhausted. - Please make a payment. Fix it

Keyword Planner Find keywords Review plan
—
«
Targeting (7 Enter keywords
Coimbatore best restaurant in coimbatore, best restaurants in coimbatore for couples, best restaurants ir Get search volume Modify search
All languages

This page shows ranges for search volumes. For a more detailed view, set up and run a campaign. Dismiss

Google

Average monthly searches for all ideas
Negative keywords 100 - 1K
Best restaurant

Date range 7 P — Keyword ideas Columns « 4 Download Add all (9)

Your plan is empty
Show avg. monthly searches

for: last 12 months Keyword (by relevance) Avg. mORtNY  Competition 7 Suggested bid (7| Ad impr. share 7| Add to plan T e A e e S
from the table to your plan
Customize your search |7 best non veg restaurants in coi 100 - 1K Low Rs.30.32 -
+ Or start with an empty ad group
Keyword filters
best restaurants in coimbatore f... 10-100 Low Rs.0.60 -
Keyword options
e il LS e restaurants in coimbatore city 10-100 Medium Rs.0.41 -

Show keywords in my account
Show keywords in my plan

Nov g deg

Fig : Search Volume Of Our Keywords

Some otthe key words we planned to our websites are;



VII.
VIII.

XI.
XII.
XIIl.
XIV.
XV.
XVI.
XVII.
XVIII.
XIX.
XX.
XXI.
XXII.
XXIII.
XXIV.
XXV.
XXVI.
XXVII.

Malabar Biriyani in Sulur

Bheema Catering service

Best Malabar chicken biriyani in sulur
Best hotel in Coimbatore.

Best birtlday party celebration place in Coimbatore.
Tasty food in Coimbatore.

Hygienic foods in Coimbatore.

Tasty cakes in Coimbatore.

Low price food in Coimbatore.

Fresh juice in Coimbatore.

Best Malabar biriyani restaurant in Coimbatore
Jigarthanda in Coimbatore

Best family restaurant i€oimbatore

best restaurant in coimbatore

best restaurants in coimbatore for couples
best restaurants in coimbatore india

best dinner in coimbatore

best dining in coimbatore

best romantic restaurant in coimbatore
best restaurants at coimbatore

cheap and best restaurant in coimbatore
best biryani restaurant in coimbatore
restaurants in coimbatore city

best restaurant deals in coimbatore
restaurants in coimbatore for couples

best non veg restaurants in coimbatore
list of best restaurants in coimbatore



STEP: 4creating basic website)

We have bought the domain and hostifrgm godaddy.com and thdomain names
hotelbheema.com. Since, hotel bheeras not created the website we have created
a website for them and align theriVe have taken the web hosting for one yeand

we have bought the domain for fre®&/e had setup a basic website with easy Ul and
also a responsive website with high qualityntent to attract our customer and
making them to refer our website with their friends and making them as a new
customer to Bheema

We had installed Google Analytics in our websit&oogle Analytics
afreemiumweb analyticservice offered bysooglethat tracks and reports website
traffic.][1] Google launched the service in  November 2005 after
acquiringUrchin.Google Analytics is now the most widely used web analytics service
on the Internet.It will help us to track the activity in our website such as where they
come from, how them come, what they looking for, how long they spend, etc these
things only tracked with the help of Google Analytics. We had submitted our page to
Search console, with the help of Google Webmaster Tools and submitied
sitemap.


https://en.wikipedia.org/wiki/Google_Analytics#cite_note-1

STEP: SDETAILED WEBSITE CREATION)

We have createca website as mentioned abovand we have given a detailed
information about our website. And it contains whate the services they are
providing, owner of the company and some more details. We have adde@ mor
photos in gallery section. We had given the menu of the restauiraimne section

We had added online shopping in the website where people can visit tuge pnd
order food from the website itselfThis will help the customers to know the price of
the product and they can order the foddom online. Once the visit the page itself
they can know more about the pricing of the food and all and they can alser tind

food from the product section of the website. We have added more details about the
Hotel Bheema Their Vision and mission on it.

To Promote and make use of the website by the peopdehad put the notice in the
entrance of the restaurant thaall menu is given in the website. Visit it to get more
information on menu. So that it can attract the customer to visit the page. On the
page we have to make the people to spend time in the website. If our website have
good quality they people will visit in aigeand agairbefore ordering any product and
they will surely refer to their friends about the thingihey can also order food online
and get the food home delivery all and around Sulur.

Website Link |

ww.hotelbheema.com
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Fig :Google Analytics data of Website
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Fig : Google Analytics Data of Website
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STEP: §FACE BOOK PAGE CREATION)

We have created a Facebook pafgg bheema and now we have 400+ Likiesour

page. We haveosted photos in that pag&Ve have filled the necessary information
like about business, description, business timings open, creating photos and video
albums.We are pasting photos in

Our Facebook Page is Link |
facebook.com/bheemahotel



Fig : Facebook Page

Fig : Facebook Page Post



